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‘British filmmaking has never been stronger and a lot of that  
is down to the interface between Government, the BFI and  
the broader filmmaking community. It involves leadership  
and it involves coordination so that all the activities that make 
a vibrant filmmaking culture – not just the making of the films 
themselves, but the masterclasses, the education, the broad 
range of filmmaking activities, supporting new voices, 
supporting diversity, supporting restoration and the archival 
work – they all come together under the BFI.’

Paul Greengrass, Director – 2013 press launch of the BFI London  
Film Festival in partnership with American Express
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was to work with Government and 
partners across the UK in Scotland, 
Wales, Northern Ireland and England 
to build confidence so we went  
into listening mode. An extensive  
and immensely valuable public 
consultation was conducted with over 
1,000 individuals and organisations  
in person, online and at presentations 
in Glasgow supported by Creative 
Scotland, Belfast supported by 
Northern Ireland Screen, Cardiff  
with the Film Agency for Wales, and 
with Creative England in Birmingham, 
Manchester, Newcastle, Sheffield and 
London. We also held an event at the 
Cannes International Film Festival to 
hear from international stakeholders. 
The response we had to all of this 
engagement showed enthusiastic 
support for emerging proposals,  
with specific calls that the final plan 
should contain more detail, that the 
priorities would be linked and that  
the detail of the proposals should 
build on success rather than duplicate 
existing activities and initiatives.  
Over the summer Film Forever was 
finalised and we launched the plan  
in September in Sheffield, indicating 
from the start that there would be  
an out-of-London emphasis on support 
for creative growth. 

A leading cultural force in the UK  
and abroad, British film is also a 
significant contributor to Britain’s GDP 
and a major provider of jobs and skills. 
Indeed, film is a cornerstone of the 
UK’s economic growth agenda.  
While the UK represents just 1% of  
the world’s population, it accounts  
for 7% of global revenues in film –  
making us the third largest consumer 
of film by value. We are also the third 
largest production centre in the world 
by value, with 8% of global production. 
Our new plan for 2012–17 Film Forever 
is expressly designed to strengthen 
and shape the future of UK film with 
an investment of almost £500 million 
over the next five years. This will be 
used to drive industry growth, to build 
audiences and to stimulate a vibrant 
film culture which together will sow 
the seeds for future prosperity. 

It has been another transformative 
year for all of us at the BFI starting 
with the launch of Film Forever,  
which was informed by Lord Smith’s 
independent review of film policy. 
Recent changes to the way in which 
film is supported in the UK, coupled 
with the closure of the UK Film 
Council, presented challenges and 
opportunities both at home and 
abroad. One of our initial priorities 

With Film Forever, a new era for the BFI 
has emerged with the ambition to 
support growth by linking cultural 
and creative activity in a fresh way, 
centred on three strategic priorities:
•	 	Expanding	educational	opportunities	

and boosting audience choice across 
the UK

•	 	Supporting	the	future	success	of	
British Film

•	 	Unlocking	film	heritage	for	everyone	
in the UK to enjoy

For the first time the strategy puts 
audiences at the heart of film policy in 
the UK with a renewed commitment 
to future generations of audiences, 
future generations of filmmakers and 
the future opportunities presented  
by digital technologies to unlock  
the potential pleasure and business 
possibilities from the UK’s rich  
film heritage.

The plan was put together in the 
context of a lower level of Government 
grant given the current economic 
climate but increased Lottery funding. 
Very shortly after launching our plan, 
along with most Government funded 
bodies, our grants were reduced by  
3% (£0.929m) with further reductions 
planned for 2015. Since 2011 our 
lottery funding has increased by  

£11m (27%) which has enabled us to 
introduce new initiatives, further 
strengthening our strategic priorities 
for film. Nevertheless, Lottery funding  
can only be used in specific ways and 
cannot completely mitigate reductions 
in Grant in Aid (GIA). We are always 
looking for other ways to raise 
alternative sources of income including 
our own fundraising capabilities. 
 
The BFI’s performance in growing its 
own earned income over the last five 
years has averaged an increase of 5% 
over inflation, and as such has done 
much to sustain activities against a 
backdrop of major restructuring which 
has absorbed significant management 
resources at the BFI. We are aware of 
the huge potential for film in terms of 
growth, but we are also conscious that 
reductions in the amount of taxpayer 
funding we receive may well continue.

We are ambitious for film, from making 
available the world-class collections  
of film we look after on behalf of the 
nation to supporting the talent of the 
future, to inspiring the next generation 
of audiences for film. So we will be 
looking afresh at new sources of 
income and further prioritisation of 
activities to build on the restored 
industry confidence, the positive and 
collaborative UK-wide reception to  
Film Forever, and the whole series of 
stunning activities that have already 
been achieved this year. We will 
continue to make the cultural and 
economic case to Government that 
public investment in film leads to 
growth both in the industry and  
the wider economy.

IntroductIon
Film Forever marks a new era for the BFI with ambitions  
to support growth by linking cultural and creative activity  
in a fresh way

IntroductIonIntroductIon
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FILM FOREVER:  
A BLuEPrInt For ActIon

Our strategic plan for the next five 
years from 2012–17 is set out in  
Film Forever and covers all BFI activity. 
It is funded by core Government 
grants and a significantly increased 
Lottery allocation, as well as depending 
on growth in our own earned income 
including fundraising and new 
entrepreneurial activity. We have 
already begun rolling out the initiatives 
contained in the plan which centre 
around three strategic priorities: 
•	 	Expanding	education	and	learning	

and boosting audience choice across 
the UK (£44.2m pa)

•	 	Supporting	the	future	success	of	
British film (£32.3m pa)

•	 	Unlocking	our	film	heritage	 
(£9.9m pa).

Our remit

In carrying out our duties, we will:
•	 	Consider	the	views	of	the	industry,	

our audiences and our partners
•	 	Be	efficient,	effective	and	accessible
•	 	Be	honest,	open	and	accountable	 

for our actions
•	 	Provide	clear	and	appropriate	

information, guidance and feedback
•	 	Share	and	learn	best	practice	in	

order to continually improve the 
services on offer.

suPPortInG uk FILmsuPPortInG uk FILm

The UK film industry supports  
over 117,000 jobs and contributes  
£4.6 billion to Britain’s economy.  
Latest figures show box office receipts 
at a record high, with UK films earning 
15% of the worldwide gross box office. 
Exports last year reached £1.7 billion, 
creating a trade surplus of £1 billion, 
and the industry generated around 
£2.1 billion in tourism with people 
visiting UK locations they have seen  
in films and other film attractions. 
This makes the public funding to help 
promote a flourishing film culture  
and a prosperous film industry all the 
more vital if we are to increase the 
economic value of film in the UK and 
help grow the economy as a whole. 

The BFI’s mission is to ensure that  
film is central to our cultural life and 
we aim to do this by supporting and 
nurturing the next generation of 
filmmakers and audiences. We serve  
a public role which covers the cultural, 
creative and economic aspects of film 
in the UK.

suPPortInG uk FILm

Founded in 1933, the BFI is a registered 
charity governed by Royal Charter. 
The Charter has five objectives  
which champion the diversity of film 
culture by:
•	 	Encouraging	the	development	of	 

the arts of film, television and the 
moving image throughout the UK

•	 	Promoting	their	use	as	a	record	of	
contemporary life and manners

•	 	Promoting	education	about	film,	
television and the moving image 
generally, and their impact on society

•	 	Promoting	access	to	and	appreciation	
of the widest possible range of British 
and world cinema

•	 	Establishing,	caring	for	and	developing	
collections reflecting the moving 
image history and heritage of the UK.

76



We want to encourage people to build 
a lifelong relationship with film, to 
help build audiences for a broader 
range of films across all platforms 
and to ensure that film culture can be 
accessed and enjoyed by everyone 
across the whole of the UK. To do this 
we are implementing a strategy for 
education and learning which is 
intrinsically connected to our plans 
for boosting audience choice.

Young people are the next generation 
of audiences and filmmakers; 
educational engagement with film 
can build a range of life skills, open 
up thinking, expand horizons and 
improve educational attainment. 

STRATEGIC PRIORITY ONE  
ExPAndInG EducAtIon And LEArnInG 
And BoostInG AudIEncE choIcE 
Across thE uk

Linking our investment in education 
and learning with audience choice, 
research has established that children 
who go regularly to the cinema are three 
times more likely to attend as adults. 
The choice of films available to adults, 
however, is frequently narrow 
especially outside of central London 
where on average only 7% of screens 
are dedicated to specialised film. 

Strategic Priority One is a long-term 
intervention designed to create the 
audiences of tomorrow and to deliver 
a substantial change in the choice 
and quality of film experiences 
available to audiences. Developing 
audience appetite and harnessing 

new digital ways of delivering greater 
choice will also contribute to increasing 
the cultural and economic success for 
independent British film.

ExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE ukExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE uk

Inaugural residential BFI Film Academy at the NFTSLearning 3D-filmmaking at CTVC regional  
BFI Film Academy

Beacon Hill regional BFI Film Academy

B
FI

 F
il

m
 A

ca
d

em
y 

S
h

o
w

ca
se

98



BFI FILm AcAdEmY

The BFI Film Academy programme  
is a £3 million investment over three 
years from 2012–15 by the Department 
for Education to give talented and 
committed young people across England 
an opportunity to develop their skills 
ready for a career in film. We appointed 
24 delivery partners across the country 
to run film training courses for  
16-19 year olds. Almost 500 would-be 
filmmakers completed the training 
and 54 of the most promising went  
on to attend a residential programme 
at the National Film and Television 
School (NFTS) – the first-ever national 
residential course of its kind. The two 
week campus was a life-forming 
experience for those young people 
selected and offered a unique 
opportunity to work with top industry 
professionals to make short films.  
The programme included working 
with partners BAFTA, Pinewood and 
the National Film and Television School, 
a series of masterclasses with leading 
filmmakers such as top cinematographer 
Brian Tufano, film director Edgar Wright 
and leading producer Rebecca O’Brien. 
Each student received tailored industry 
support and visits to the BFI National 
Archives and Pinewood Studios, with 
the chance to learn a craft specialism. 

The short films made by the students 
were showcased at a special gala 
screening before a packed audience of 
industry guests, families and friends 
at BFI Southbank. Our ambition is to 
extend the BFI Film Academy UK wide.

A VIsIonArY APProAch

During the year we laid the 
groundwork for a bold and visionary 
new film education programme to be 
made available to every 5–19 year old 
and the 26,700 schools in the UK.  
We called for submissions for a lead 
organisation to establish and deliver  
a single unified programme for 
watching, making and learning about 
film. The award of £26 million Lottery 
funding over four years from 2013–17 
was made to FILM NATION UK,  
a brand new organisation which  
has been built on the legacy of film 
education providers First Light and 
FILMCLUB. They inspired the selection 
panel with an innovative and dynamic 
vision for young people from a diversity 
of backgrounds for film which will 
include festivals, after school activities, 
and an online platform for 5-19 year 
olds as well as a wealth of interactive 
learning tools and resources for 
teachers, parents and carers. 

EducAtIon 
Expanding education and learning

AcAdEmIc rEsEArch And 
AdVocAcY

During the year we carried out a survey 
of film education provision in Europe, 
funded by the European Commission 
MEDIA Unit and delivered through a 
consortium of 12 pan-European partners. 
The resulting report, Screening Literacy, 
is the first such survey in a generation 
and its findings have provided the 
European Commission with new  
shared definitions of film literacy,  
and intelligence on film education  
in 30 countries. We partnered with 
Brunel University in our first 
research-based programme looking  
at the prospects for reaching diverse 
audiences with diaspora film.

ExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE ukExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE uk
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BFI funding, through both GIA and 
Lottery, aims to deliver greater film 
choice to audiences as never before 
with fresh Lottery initiatives supporting 
a new UK-wide audience network, 
support for a greater diversity of film 
programming including increased 
access across the UK to the BFI’s own 
cultural programme, support for 
distributors of film, pioneering new 
online apps and a BFI Player (an exciting 
new VoD platform), and greater 
partnerships with broadcasters.

trAnsItIonAL Fund

To bridge the period between the 
publication of Film Forever and the 
announcement of our new Distribution 
and other funds, we introduced  
a transitional Strategic Audience 
Development Scheme for 2012–13  

AudIEncEs 
Increasing audience choice across the UK

to support organisations such as  
film festivals and independent 
cinemas across the UK in delivering 
their audience development and  
other activities. Nine organisations 
were awarded a total of £3.7m and 
included Your Local Cinema, 
Encounters Festival, Sheffield 
International Doc/Fest, Edinburgh 
International Film Festival and the 
British Federation of Film Societies. 

thE nEW BFI AudIEncE nEtWork

The UK Audience Network as outlined 
in Film Forever is a new initiative 
encouraging exhibitors and partners 
to come together to benefit from 
economies of scale. The Network 
members will develop and share their 
expertise, programme collaboratively, 
share marketing and audience 

development  ideas to grow audiences 
and offer a greater choice of film.  
The Network will be made up of eight 
to ten regional Hub Lead Organisations 
(HLOs) and, aware that the future 
success will wholly depend on a strong 
collaborative shaping from the beginning, 
the development of the initiative  
has involved wide consultation  
and development. The scheme is now 
designed and we are currently in the 
process of selecting partners ready for 
the Network launch later in 2013. 

ExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE ukExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE uk

Film Forever Blackmail at the British Museum Gala screening at the Empire Cinema, BFI LFF 2012
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ProGrAmmInG dEVELoPmEnt Fund

A new fund is being developed in 
tandem to support programming 
initiatives across the new UK  
Audience Network. The fund will aim 
to make a significant impact on the 
choice and diversity of programming 
available across the UK with the fund 
de-risking programming choices to 
help network members to make bolder 
and more adventurous decisions.  
The new fund will be finalised by 
summer 2013.

BoostInG FILm dIstrIButIon

The newly designed Distribution Fund 
was launched in January 2013 with  
the express aim of boosting audience 
choice and enriching film culture by 
supporting the distributors of high 
quality British independent and 
specialised films and helping them  
to find new audiences right across  
the UK, particularly outside London. 
The Fund has four strands specifically 
designed to address different types  
of films, release strategies and the 
associated challenges and opportunities 
in the marketplace:

•	 	Big Audience: significant Print and 
Advertising (P&A) awards to support 
ambitious releases of new British 
films with the potential to reach  
a wide UK audience

•	  Breakout: supporting increased 
audience reach for exemplary 
specialised British and world cinema

•	 	New models: encouraging new 
thinking in distribution and 
marketing, including release models 
that harness emerging digital 
platforms; and the creative and 

audience-building opportunities 
offered by cross-media activity

•	  Sleepers: flexible and responsive 
support for upcoming or in-release 
films which take the market  
by surprise.

Lore (2012), an acclaimed drama set in 
Germany in the immediate aftermath 
of the Second World War from 
Australian director Cate Shortland, 
was the first film to receive a Sleeper 
award. Following the film’s promising 
opening weekend in 20 screens in 
March, Sleeper fund support quickly 
helped to expand this to 27 venues. 
Lore is a classic example of how a film 
can specifically benefit from the strand’s 
aim to react quickly to support 
in-release films that suddenly spark 
great interest and which show real 
potential to reach a wider audience, 
particularly regionally. 

suPPort For FILm FEstIVALs

In Film Forever we made a commitment 
to support a broad range of film festivals 
from those with a local or specialised 
focus serving specific communities 
through to UK festivals of national or 
international reach. Applications to 
the Film Festivals Fund were opened 
in January for awards in early 2013/14.

No (Pablo Larraín, 2012)

Rust and Bone (Jacques Audiard, 2012)

Holy Motors  (Leos Carax, 2012)

ExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE ukExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE uk
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A Late Quartet (Yaron Zilberman, 2012)
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BFI dIGItAL

Expanding digital technologies and new 
partnership and funding initiatives are 
creating more ways for audiences across 
the UK to access a broader range of film 
than ever before. They also allow us  
to open up access to BFI programmes 
to help audiences discover and enjoy a 
bigger range of British and world cinema. 
A longstanding frustration has been 
our inability to share programmes 
with a UK-wide audience, but new 
models of digital delivery across multiple 
platforms can unlock these resources. 
The potential for these new models 
was amply demonstrated by the 
emphatic success of our first-ever 
multi-partner, multi-platform BFI 
‘blockbuster’ season The Genius of 
Hitchcock (see overleaf and page 46) 
during the London 2012 Festival. 

We are currently developing a range  
of new services including BFI branded 
channels, VoD services and new  
apps for tablets, PCs and mobiles.  
Our website bfi.org.uk was re-launched 
to coincide with The Genius of Hitchcock 
programme with online elements 
supporting the offline activity. Our plans 
for a BFI Player will provide a powerful 
and exciting new platform where the 
whole BFI experience can be enjoyed 
online. It is currently being developed 
and tested for launch in autumn 2013 
in time for the BFI London Film Festival. 
An important pilot internet TV app 
developed in partnership with Samsung 
to build our understanding of audience 
take up will be launched in August 2013. 
The app will be available on smart TVs 
and will offer audiences a rich choice 
of BFI films, interviews and information 
about film.

Our presence on social media is also 
broadening audience reach and by  
the end of the year we were fast 
approaching 150,000 followers.  
The website clocked up just under  
10 million users.

In addition to working with LoveFilm, 
Blinkbox and other VoD platforms, BFI 
films were shown on The Space, the 
digital arts service from Arts Council 
England and the BBC, which was 
launched to coincide with the London 
Olympics, and by the end of the year 
there had been 48,000 views of 30  
BFI films via this site. In the year  
there were 2.2 million hits on the BFI 
Youtube channel.

Initial discussions with the new local 
television broadcasters are taking 
place with a variety of ideas to 
increase the choice of film available.

ExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE ukExPAndInG EducAtIon And LEArnInG And BoostInG AudIEncE choIcE Across thE uk

ThE GEnIus OF hITchcOck: REscuE 
ThE hITchcOck 9

Hitchcock regarded the silent film as 
‘the purest form of cinema’ and his 
own silent films formed the basis of 
the single biggest restoration project 
ever undertaken by the BFI – and one 
of our largest fundraising campaigns

Although Alfred Hitchcock is regarded 
as one of the most influential and 
fêted film directors of all time, his 
first ten silent films – made between 
1925 and 1929 and with nine of them 
surviving – are less well known 
compared to his later work – yet they 
are among the greatest achievements 
of British silent cinema. 

The restoration of these silent films 
– alongside a worldwide hunt (still 
ongoing) for the missing tenth film 
The Mountain Eagle – formed the basis 
this year of the most ambitious 
restoration project ever undertaken by 
the BFI alongside a global fundraising 
campaign to support this demanding 
and intensive project. Please see 
page 46 for details of the generous 
supporters to this campaign.

The silent films formed the heart of a 
retrospective of the director’s work, 
The Genius of Hitchcock, at the BFI and 
across the UK in 2012. The season also 
included a comprehensive programme 
of events and talks, an exhibition of 
production papers and stills exploring 
Hitchcock’s relationship with the UK, 
and a specially commissioned book  
39 Steps to the Genius of Hitchcock: A BFI 
Compendium with 39 lavishly illustrated 
new essays – many written by some of 
the world’s foremost authorities on 

Hitchcock. The season showcased 
spectacular premieres of the restored 
silent films with live music, four of 
which were supported by LOCOG and 
formed a core component of the 
London 2012 Festival. Live events were 
shown at landmark venues and some 
were streamed live across the UK on 
The Space, the pioneering digital arts 
platform developed by Arts Council 
England in partnership with the BBC.

Following their London premieres, the 
Hitchcock restorations were toured 
UK-wide and internationally starting 
at the Cannes and Edinburgh film 
festivals and followed by screenings 
across the world including in New 
Zealand, Brazil, the Ukraine, the US, 
India and China, with an extensive 
North American focus to start in  
June 2013. 

With Vertigo winning the top spot in 
the BFI’s Sight & Sound Greatest Films 
Poll and the overwhelming public 
support of our restoration campaign 
across the world, Hitchcock’s 
remarkable body of work remains as 
relevant as ever. 
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cuLturE For ALL 

We offer a wide range of audiences 
across the UK the chance to engage 
with an ambitious and rich 
programme of film and television

The Genius of Hitchcock was the first of 
our new blockbuster seasons through 
which we hope to bring together all 
the elements of our programmes across  
all platforms to enable maximum 
impact and reach. These seasons, 
together with those created by our 
programming partners in the new 
regional hubs, will be developed and 
delivered nationwide. Hitchcock was 
an unqualified success locally, 
nationally and internationally and 
clearly demonstrated how well this 
multi-strand approach can deliver 
maximum impact and reach. Our 
second blockbuster season is to focus 
on Gothic and its main launch will be 
on Halloween 2013.

BFI southBAnk

BFI Southbank offers one of the most 
varied and eclectic programmes of 
film and television screenings, events, 
talks and exhibitions in the UK and 
this year attracted 293,000 attendances 
to more than 3,017 screenings and 
events. Highlights of the year included 
a visit by Her Majesty The Queen as 
part of her Jubilee celebrations which 
also marked 60 years of the BFI’s first 
permanent cinema on London’s South 
Bank – the National Film Theatre –  
and a celebration of British film.  
The Queen unveiled a commemorative 
60th anniversary plaque and met BFI 
staff, local schoolchildren and special 
guests from the world of film, 

including The King’s Speech director 
Tom Hooper and Richard Ayoade, 
director of Submarine. We also screened 
a selection of rare items from the BFI 
National Archive including royal home 
movies with King George VI, Queen 
Elizabeth, Princess Elizabeth and 
Prince Charles as small baby, the first 
film to feature a monarch – Queen 
Victoria, Scenes at Balmoral (1896) –   
and one of the first-ever British films 
The Derby from 1895.

Another highlight was the biggest 
retrospective of Ealing Studios for  
30 years which offered a major 
re-evaluation of the celebrated studio, 
with a focus on its lesser-known ‘darker’ 
titles alongside the much-loved comedies 
and rarely seen WW2 propaganda 
shorts. The Genius of Hitchcock became 
the highest grossing season of the year 
and contributed 18% of our overall 
revenue, followed by the hugely 
popular Screwball-themed season in 
January, which celebrated one of  
the best loved sub-genres of classic 
American cinema. Other seasons 
offered retrospectives exploring the 
work of Vincente Minnelli, new BFI 
Fellow John Boorman, Jonas Mekas,  
Im Kwon Taek, Roman Polanski and 
the Sight & Sound Greatest Films Poll. 

Other popular programmes included 
TV seasons such as Jacobean Tragedy 
and our music video strand BUG, 
hosted by Adam Buxton. We invited a 
high profile line-up of guests to present 
their ‘Screen Epiphanies’. Helen Mirren, 
David Walliams, Martin Landau,  
Tippi Hedren and Asif Kapadia all 
came to select and talk about a film 
that inspired them. Joanna Hogg,  
Clio Barnard and Carol Morley spoke 

to audiences for our Made in Britain 
focus on women directors; our film 
and TV previews featured guests such 
as Charlotte Rampling, Whit Stilman, 
Ken Loach, Sam Mendes, Richard Eyre, 
Simon Russell Beale and Matt Smith.

Our BFI Southbank Adult Community 
programmes provide access to high 
quality film education opportunities 
for many different communities across 
London. Highlights this year included 
a weekend programme of films by 
documentary maker Anand Patwardhan 
for predominantly south Asian audiences; 
our second two-week Legacy Media 
Institute, a training programme for 
emerging filmmakers from BAME 
backgrounds; and altogether 25 events 
for diverse audiences, reaching nearly 
5,000 people.

Future Film, our youth programme, 
continues to grow in audience numbers 
and national and international reach. 
The 6th Future Film Festival in February 
brought 3,000 young people to a weekend 
of events at BFI Southbank with 
masterclasses, screenings and a short 
film competition that attracted 300 
entries from all over the UK. Over 7,000 
pupils of all ages visited the BFI as part 
of the schools’ programme to engage 
with film in Modern Languages, 
English and primary topics, as well as 
for Film and Media Studies. The families 
programme ran a number of energetic 
monthly Fun Days at BFI Southbank, 
which this year featured fantasy film 
(as part of the John Boorman season) 
and suspense.
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thE BFI London FILm FEstIVAL

The 56th BFI London Film Festival in 
partnership with American Express® 
once again broke all records with the 
highest-ever audience attendance –  
up 13% year on year to 150,000.  
Under new leadership, the Festival 
introduced competition sections,  
new programme sections, a shorter 
timeframe condensed from 16 to 12 days, 
and the inclusion of more cinemas in 
London and the rest of the UK with 
two cinecast screenings. The cinecasts 
attracted audiences of over 70,000 for 
Tim Burton’s Opening Night Gala Film 
Frankenweenie (2012) on 30 screens 
across the UK and the American 
Express Gala of Crossfire Hurricane (2012) 
on 300 screens throughout the UK and 
Europe with live crosses to the red carpet 
arrivals of Tim Burton and the cast, 
and the Rolling Stones respectively. 
We also attracted a record number of 
Industry delegates of which 43% were 
international visitors. Legendary producer 
Harvey Weinstein delivered the 
keynote address, while the Awards 
Gala evening was made particularly 
special with the award of BFI 
Fellowships to Helena Bonham Carter 
and Tim Burton.

British cinema had a strong presence 
with films such as the American 
Airlines Gala screening of Quartet 
(2012) – Dustin Hoffman’s directorial 
debut, director Paul Andrew Williams’ 
Song for Marion (2012) which was the 
May Fair Hotel Gala, and A Liar’s 
Autobiography (2012) from director  
Bill Jones. The Festival also included  
10 British features and one short film 
backed by the BFI Film Fund including 
the Closing Night Gala Great Expectations 

It Always Rains on Sunday (Robert Hamer, 1947)

Farewell, My Queen – LLGFF 2012  (Benoît Jacquot, 2012)

Great Expectations – Closing Night Gala, BFI LFF, 2012 
(Mike Newell, 2012)

The Shining (Stanley Kubrick, 1980)
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(2012) from director Mike Newell,  
the world premiere of Spike Island (2012) 
from Mat Whitecross, Scott Graham’s 
powerful debut Shell (2012), Sophie 
Fiennes’ provocative The Pervert’s  
Guide to Ideology (2012) and the grimly 
hilarious Sightseers (2012) from Ben 
Wheatley. The BFI National Archive’s 
gala screening of The Manxman 
rounded off our historic The Genius  
of Hitchcock celebration. 

The Festival’s top Awards were given 
to Rust & Bone (2012) for Best Film in 
partnership with American Express; 
Mea Maxima Culpa: Silence in the House  
of God (2012) for the Grierson Award for 
Documentary; Beasts of the Southern 
Wild (2012) for the Sutherland Award 
for First Feature; and Best British 
Newcomer in partnership with 
Swarovski to Sally El Hosaini,  
director of My Brother the Devil (2012).

thE 27th BFI London LEsBIAn And 
GAY FILm FEstIVAL

The perennially popular BFI London 
Lesbian and Gay Film Festival welcomed 
back Accenture as Principal sponsor. 
The Festival saw a 5% increase in 
overall attendance this year from 
21,000 to 22,000 at more than 130 
screenings and events – almost all of 
which were sold out. We hosted over 
300 international delegates (press, 
film-makers and industry) over the 
ten days of the Festival and the 
opening night film was the European 
Premiere of I Am Divine (2013),  
Jeffrey Schwartz’s documentary about 
the life and legend of the extraordinary 
performer, actor and drag queen. 
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BFI ProGrAmmE on tour

The BFI releases classic films that 
would not be available for audiences to 
see otherwise. Alongside our extensive 
Hitchcock 9 international tour to more 
than 22 countries, other titles we 
distributed included the longer version 
of Stanley Kubrick’s influential feature 
The Shining for the first time in the UK, 
booking to more than 170 venues from 
independent cinemas to major chains, 
Chinatown (1974), The Lodger (1927), 
Babette’s Feast (1987) and It Always Rains 
on Sunday (1947).

BFI Bookings works with nearly every 
exhibitor in the UK from major venues 
and film festivals to film clubs and 
pop-up screenings. No matter how 
small or how remote, we aim to get  
the film to audiences everywhere. 
Figures this year included 520,000 
admissions to cinemas, just under 
a million to unticketed special 
screenings in UK museums and other 
non cinema spaces, and 300,000 to 
screenings internationally. Over 1,000 
films were dispatched in the year. 
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BFI dVd

The BFI DVD label weathered the 
impact of the closure of the retail 
giant HMV and ended the year with 
some best-selling titles including the 
BBC Ghost Stories for Christmas, British 
Transport Volume 10 and Roll Out the 
Barrel, a collection of Archive films 
about pubs. Ghost Stories generated  
an incredible 21% of the year’s entire 
revenue and became our biggest 
selling day one DVD release of all 
time. Overall 276,000 units were sold.

BFI sALEs

Our Business to Business footage sales 
team worked closely with three key 
feature films based almost entirely  
on archive footage. From the Sea to the 
Land Beyond (2012), edited by Penny 
Woolcock, was a partnership with 
Sheffield DocFest and The Space 
featuring 100 years of BFI archive film 
of the coastline and a new score by 
British Sea Power. The film achieved 
viewing figures of half a million  
on BBC4 and won a Focal award.  
Julien Temple’s London – the Modern 
Babylon (2012) was made as part of the 
Cultural Olympiad and is one of our 
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Sight & Sound digital edition and archivesA selection of BFI DVD releases from 2012-13

best-selling DVD titles of the year.  
Ken Loach’s The Spirit of ’45 (2013) 
premiered at the Berlinale and has 
been much acclaimed.

sIGhT & sOunD 

2012–13 was a significant year for  
Sight & Sound. The redesigned magazine 
launched with its September issue, in 
which we published our once-a-decade 
All Time Best Film Poll. Sales of that 
issue doubled and the online poll was 
visited by over a quarter of a million 
people in September alone, setting  
a new record. The re-launch also  
saw the unveiling of the Sight & Sound 
digital edition and archives – the 
magazine is now available as an 
interactive desktop edition as well  
as a custom-built App for iOS devices. 
The digital archive of the 80-year 
history of Sight & Sound and the Monthly 
Film Bulletin has unlocked global  
access to an unrivalled archive of film 
commentary and criticism.
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A nEW LIBrArY, A nEW LEAsE  
oF LIFE

At a time when many libraries have 
been facing closure or funding issues, 
the BFI Reuben Library became 
the focus of a major overhaul and 
modernisation programme which has 
quadrupled users and attracted  
a much wider range of visitors

In June 2012 we were proud to open 
the doors on our exciting brand-new 
purpose-built BFI Reuben Library in 
the heart of London’s cultural quarter, 
at our South Bank venue.

It was an exceptional moment as, in 
just four months, the BFI Library went 
from design concept to a fully-realised 
modern library. With significant 
support from Principal Benefactors, 
The Reuben Foundation, the Library now 
provides much greater access and free 
entry to one of the world’s leading 
centres of film and television knowledge. 
It also has a new Saturday service, 
regular longer weekday opening hours, 
increased access to newly digitised 
resources and almost 30% more of  
the BFI collections available within  
the new space. Since opening, visitor 
numbers have been steadily increasing 
averaging at around 300 a day, compared 
to our earlier business case target of 
100 visitors a day.

The move of the Library to the former 
Gallery space at BFI Southbank has 
allowed us, for the first time, to develop 
a single and coherent creative vision 
across the venue, bringing together 
the whole BFI offer in one place – from 
the Mediatheque and programming,  
to Education and Collections.  

It also enabled us to take full advantage 
of the huge benefits of opening in time 
for the busy 2012 summer with the 
Cultural Olympiad and the Olympics 
creating an unprecedented focus on 
the capital.
 
Our massive collection of more than 
four million press cuttings, including 
188,487 microfiches (which took up  
38 metres of drawer space), have also 
been digitised and are now available 
as fully searchable online images. 
Among the first tranche of cuttings  
to be made available digitally was the 
entire Alfred Hitchcock collection –  
dating back to the 1930s when the 
Library originally opened and including 
up to the present day – in time to support 
our Genius of Hitchcock programme. 

As well as The Reuben Foundation,  
the BFI is grateful for the generous 
support from our Major Benefactors: 
The Edwin Fox Foundation and  
The Dr. Mortimer and Theresa  
Sackler Foundation. 

At the official opening, Mayor of London Boris Johnson with, 
l to r, Greg Dyke, Joyce Reuben and Amanda Nevill.
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Our strategy is to support the future 
success of British film by placing  
a strong emphasis on new voices  
and fresh ideas. We are nurturing 
and investing in a diverse mix of 
filmmakers UK-wide, from emerging 
to established, to enrich British film 
culture, to increase the economic 
value of UK film and to define  
Britain and its storytellers in the  
21st century.

There are three main strands to this 
second strategic priority:
•	 	Investment	in	film	production	 

and development
•	 	Investment	in	skills	and	business	

development
•	 	Investment	in	strengthening	our	

international reach

Working with our strategic partners, 
we have created a series of 
interventions to stimulate and 
strengthen the quality and value of 
British film. These interventions –  
awards for production and development, 
business development and talent  
and skills – are designed to promote  
a flourishing film culture and  
a prosperous film industry, to 
support the further development  
of world-class skills, to build stronger 
British film companies and to strengthen 

STRATEGIC PRIORITY TWO 
suPPortInG thE FuturE succEss 
oF BrItIsh FILm

British film culture. They also aim to 
help the UK film industry strengthen 
its global position through support  
for inward investment and exports, 
co-production, cultural exchange and 
other international partnerships.  
New BFI research commissioned this 
year has pinpointed the compelling 
case to invest in the long-term future 
potential for film growth in China 
and Brazil as well as the US.

The BFI supports filmmakers and 
the wider industry through Lottery 
grants from the Film Fund and  
the P&A Fund (now renamed the 
Distribution Fund), supporting the 
‘Locked Box’ recycling of recouped 
investment, maintaining the 
producer corridor entitlements, 
certifying British films eligible for 
tax relief and facilitating access for 
film companies to EU funding with 
the help and assistance of MEDIA 
Desk UK. We also provide support 
through a range of UK-wide partners, 
the key organisations being Creative 
England, Film London, Creative 
Scotland, Film Agency for Wales, 
Northern Ireland Screen, Creative 
Skillset and the British Film 
Commission (BFC).

ProductIon sEctor suPPort

We have instigated a new ‘Locked Box’ 
system whereby producers, writers 
and directors can participate in and 
benefit from a share of any recouped 
BFI investment revenues arising  
from the success of their filmmaking 
activities. Money recouped from an 
investment in development will be 
allocated to a Locked Box held by the 
BFI which will be available to producers 
to invest in their own future filmaking 
activities. We are also promoting joint 
ventures between UK producers and 
distributors to align their interests 
more closely through shared funding 
awards and risk, using the Locked Box 
system to hold and allocate revenues, 
subject to agreement between 
Directors UK, Producers Alliance for 
Cinema and Television (PACT), and the 
Writers’ Guild of Great Britain.

BFI LottErY dEVELoPmEnt And 
ProductIon FundInG

During the year the BFI Film Fund 
made Lottery awards to 194 films, 
including development, production 
and international support, amounting 
to £19.8 million. Projects awarded 
funding include Ben Wheatley’s 
Sightseers which was considered the 
breakout hit of the Director’s Fortnight 
strand at the Cannes Film Festival in 
2012, James Griffiths’ Cuban Fury (2013), 
Amma Asante’s second feature  
Belle (2014), and Jonathan Glazer’s  
Under the Skin (2013).

suPPortInG thE FuturE succEss oF BrItIsh FILmsuPPortInG thE FuturE succEss oF BrItIsh FILm

B
el

le
 (

A
m

m
a 

A
sa

n
te

, 2
01

3
)

2726



Alpha Papa (Declan Lowney, 2013) Belle (Amma Asante, 2013) The Invisible Woman (Ralph Fiennes, 2013)How I Live Now (Kevin Macdonald, 2013)

For Those in Peril (Paul Wright, 2013)

Sightseers (Ben Wheatley, 2012)

Swandown (Andrew Kötting, 2012)

Under the Skin (Jonathan Glazer, 2013)

Calvary (John Michael McDonagh, 2013)Byzantium (Neil Jordan, 2012)

Last Days on Mars (Ruairi Robinson, 2013)

Frank (Lenny Abrahamson, 2013)

Spike Island (Mat Whitecross, 2012)

The Double (Richard Ayoade, 2013)

Electricity (Bryn Higgins, 2013)

Catch Me Daddy (Daniel Wolfe, 2013) Shell (Scott Graham, 2012)

Half of a Yellow Sun (Biyi Bandele, 2013)

Sunshine on Leith (Dexter Fletcher, 2013)

The Selfish Giant (Clio Barnard, 2013)

Cuban Fury (James Griffiths, 2014)The Comedian (Tom Shkolnik, 2012)

Philomena (Stephen Frears, 2013)

somE oF thE FILms

WhIch rEcEIVEd 

ProductIon

And dEVELoPmEnt 

FundInG
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British films featured extensively at 
international festivals through the year. 
Four films supported by the Film Fund 
received their world premieres at Cannes, 
with Ken Loach winning the Prix du Jury 
for The Angels’ Share (2012). Also included 
were Sightseers, Rufus Norris’s Broken 
(2012) which opened Critics Week and 
Fyzal Boulifa’s The Curse (2012) which 
won in the best short film category. 
Over 30 films with UK involvement 
were in the official selection at the 2012 
Toronto International Film Festival, 
including eight productions backed by 
the BFI Film Fund. The Sundance Film 
Festival saw the screening of Film Fund 
films Sightseers and John Akomfrah’s 
The Stuart Hall Project (2013), while at 
Berlin there were 19 British feature 
films in selection including the world 
premiere of Ken Loach’s archive 
documentary The Spirit of ’45, funded 
by the BFI Film Fund.

BFI VIsIon AWArds

In January we re-launched the Vision 
Awards, an initiative that will provide 
£1.4 million over two years to support 
20 film companies and help drive much 
needed new work opportunities for UK 
writers, researchers, script editors and 
others, contributing to job creation 
and skills development in the sector. 
Awards will be announced in May 2013.

crEAtIVE EnGLAnd

Creative England invests in and supports 
creative ideas, talent and businesses  
in film, TV, games and digital media  
in the English regions. Partnering  
with the BFI Film Fund, BBC Films  
and Creative Skillset, it announced  
the iFeatures2 development slate. 

One of the strongest features of this year’s 
slate was its tremendous variety and 
geographical spread. Three films were 
green lit into production with £350,000.

FILm London

Film London supports a range of 
production, exhibition, archive and 
educational film and television activity 
across London and highlights of the 
year are as varied as running the 
Community Pilot Fund, funding new 
and innovative community film 
screening projects, the continued success 
of Microwave – the micro-budget feature 
film fund which saw another two films 
theatrically released in this period,  
the annual Best of Boroughs Film 
Awards – held at BFI Southbank,  
and the London UK Film Focus (LUFF) 
which attracts international film 
buyers to London for a four-day event 
to acquire British feature films to 
show to international audiences. 

crEAtIVE skILLsEt

Creative Skillset is delegated Lottery 
funds by the BFI in order to deliver 
learning and skills. Its strategy,  
Bigger Future II, was developed as an 
ambitious and long-term approach  
to training and skills development.  
It addresses the key skills and training 
needs of the industry to deliver 
maximum economic and cultural 
return: safeguarding and creating jobs, 
nurturing talent and maintaining  
the UK’s position at the forefront of 
the international film industry.  
Over 4,600 industry professionals were 
supported through the programme. 
Creative Skillset has successfully 
attracted a further £16m Government 

co-investment over two years to support 
the skills needed to underpin continued 
future success in film, high end television, 
animation, VFX and games. 

IntErnAtIonAL strAtEGY

Film is a global business and a core 
aim for the BFI is to strengthen the 
UK’s position internationally. Inward 
investment to the UK by international 
filmmakers was worth £650 million in 
2012–13 and it is crucial in providing 
work for UK talent and film services, 
as well as a valuable contributor to the 
UK’s economy. The economic health of 
the UK’s inward investment landscape 
remains very dependent on its 
relationship with the US, while the 
export picture requires consolidation 
in existing strong territories, including 
US and Europe, with further intervention 
required for key growth territories. 
The BFI strategy sets out: 

•	 	how	we	expect	to	build	on	key	
relationships across the areas of 
strategic focus

•	 	which	are	the	other	key	territories	
with potential for growth in the  
long term

•	 	how	to	maximise	economic	and	
cultural opportunity, coralling 
resource across the BFI and  
working collaboratively with other 
UK organisations, Government 
agencies and funded partners 

•	 	how	we	will	seek	to	influence	policy	
to maximise the UK position

•	 	how	we	will	professionalise	the	
presence of UK Film internationally.

In the year we invited all key agencies 
to join a working group to look at  
the development of a joint strategy. 

suPPortInG thE FuturE succEss oF BrItIsh FILmsuPPortInG thE FuturE succEss oF BrItIsh FILm

The group, which included BBC Worldwide, 
UKTI, DCMS, BAFTA, the British Film 
Commission (BFC) and partners from 
across the UK, has met regularly and 
early on agreed that the BFI should 
commission research to better 
understand the priority territories  
for the future. This in-depth research 
has identified two key priority growth 
territories – China and Brazil –  
around which an action plan is being 
developed. The group also agreed  
a single banner and brand identity  
‘We Are UK Film’, for British film 
presence at international festivals and 
markets. The new brand represents 
the creative excellence and vibrancy  
of the UK’s film industry as well as 
regional diversity and it was rolled out 
for the first time at this year’s Berlin 
Film Festival, with the UK Film Centre 
to follow at the Cannes International 
Film Festival.

During the year, the UK and Brazilian 
Governments signed a co-production 
treaty, the terms of which were 
negotiated by the BFI and ANCINE. 
Film and TV productions that qualify 
under the terms of the treaty will be 
able to access the benefits of national 
status in each country. The treaty is 
expected to be ratified in the autumn 
of 2014 following completion of 
constitutional procedures in the UK 
and Brazil.
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thE BrItIsh FILm commIssIon

The BFI provides funding to the BFC  
to enable it to help grow inward 
investment through film production 
from the US. The BFC works with 
regional and national partners to 
provide tailored production support  
at the highest level from the earliest 
stages of development through to post 
production. It also works to strengthen 
the UK infrastructure and liaises 
between government and industry on 
legislative issues. In order to promote 
the UK internationally, the BFC has a 
presence at key markets and festivals 
such as AFCI, South by Southwest 
(SXSW), Sundance and Toronto, and 
organises the annual Familiarisation 
trip for key US producers to showcase 
the UK’s world-class production 
infrastructure, including studios, 
locations, post production facilities 
and highly skilled crew.

thE FILm ExPort Fund And 
IntErnAtIonAL Fund

Another critical pillar of our 
international commitment is the Film 
Export Fund which helps British films 
and companies to make sales abroad. 
It also offers broader film export 
support to maintain an international 
profile for talent through marketing, 
publicity, technical and logistical support. 
This year we made 30 awards to 
support a range of initiatives including 
projects at the Berlin, Sundance and 
SXSW festivals, and Film Export UK, 
which helped UK companies and films 
to increase their export potential and 
reach wider distribution. 

ExPAndEd roLE For thE BFI FILm 
cErtIFIcAtIon unIt

The BFI Film Certification Unit is 
responsible for certifying films as 
British either under the Cultural Test 
or as a Co-production with a treaty 
partner country, including signatories 
to the European Convention. During the 
year, 530 applications were received, 
with 186 interim certificates/approvals 
made and 284 final certificates/
approvals issued. In February DCMS 
confirmed that the Unit would take on 
the certification functions for the new 
Creative Sector tax reliefs for High-end 
television and Animation programmes 
from April 2013. Subject to EC state aid 
approval the Certification Unit will take 
on the same certifications functions 
for the Video Games sector as well.
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The Ring (Alfred Hitchcock, 1927)

The Angels’ Share (Ken Loach, 2012)

Berberian Sound Studio (Peter Strickland, 2012)

Broken (Rufus Norris, 2012)
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Our third strategic priority is focussed 
on making the UK’s screen heritage 
available to everyone by investing  
in preservation, digitisation and 
interpretation to make available 
10,000 titles to inspire audiences  
and filmmakers alike by 2017. 

This commitment is integral to  
our broader cultural ambitions to 
support British film and British 
talent. We want our significant film 
heritage collections to be safe for 
future audiences to enjoy, providing  
a varied programme of British and 
international film which can attract  
a wide variety of new audiences 
today – public and professional –  
to a deeper and richer range of film. 
A flourishing film culture will 
stimulate economic growth by 
increasing revenues for rights-
holders, cinemas, broadcasters and 
online platforms. 

For the first time ever we aim to 
involve the public in helping to select 
what material to digitise and, where 
we do not hold the rights, we will do 
our best to secure the agreement of 
rights-holders to digitise the works 
and make them available across all 
platforms. We will also provide 
partnership funding and strategic 

STRATEGIC PRIORITY THREE 
unLockInG FILm hErItAGE For 
EVErYonE In thE uk to EnjoY

support for significant collections 
across the Nations and Regions  
of the UK. 

dIGItIsInG thE uk’s FILm hErItAGE

Our ambition is that over time all  
our film heritage will be digitised and 
audiences everywhere will have access 
to the films at the cinema, on DVD, 
online and on television. Access to the 
digitised film heritage will be embedded 
across all our strategic areas. We have 
committed to digitise and make available 
10,000 titles in the next five years 
which will transform our collective 
understanding of British film.

Although many works from British 
cinema’s rich history are available on 
DVD or to download, a very significant 
number are inaccessible. We urgently 
need to digitise our moving image 
heritage otherwise many works could be 
lost to us and inaccessible as cinemas 
rapidly move to digital leaving works 
left stranded in the analogue domain. 

Most platforms are already digital and 
public value is lost when audiences 
become frustrated at the lack of 
opportunity to see and enjoy their 
heritage. In the near future, it will be 
increasingly difficult for analogue film 

materials to be widely seen and 
eventually it will be almost impossible 
except in a museum context. 
Technologies and skills for handling 
and scanning film and film stock  
itself are expected to vanish from  
the industry in as little as ten years.

We are currently at the stage of 
identifying and prioritising feature 
film titles for digitisation, which will 
include some titles for our upcoming 
blockbuster Gothic season, and work 
has begun on researching some of the 
non-fiction priorities including 
Victorian and Edwardian cinema and 
public information films. Work is 
underway with broadcasters to explore 
the possibilities of providing packages 
of curated material for co-production 
for the widest possible reach and 
impact. Our plans for access will also 
be closely allied to our education and 
learning strategy especially, where 
appropriate, our 5–19 Education offer.

unLockInG FILm hErItAGE For EVErYonE In thE uk to EnjoYunLockInG FILm hErItAGE For EVErYonE In thE uk to EnjoY

BFI Master Film StoreFilm restoration at the BFI National ArchiveSteel (Ronald H Riley, 1945)
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BFI mEdIAthEQuEs

More than 30,000 people watched 
films from the BFI National Archive 
and other collections for free at 
BFI Mediatheques across the UK. 
During the year 158 titles equating 
to 107 hours of material were added. 
We opened Scotland’s first BFI 
Mediatheque at Glasgow’s Bridgeton 
Library in the newly redeveloped 
Olympia building. The launch content 
included ‘Scottish Reels’ – a specially 
commissioned selection of film and 
television from the collections of 
both the BFI and the Scottish Screen 
Archive which span more than a 
century of Scottish life and culture.

AcQuIsItIons, PrEsErVAtIon And 
rEstorAtIons 

During the year we acquired 1,300 fiction 
and non-fiction films into the Archive. 
Highlights included the discovery of a 
previously missing British feature film, 
Welcome Mr Washington (1944); Bryan 
Forbes’ home movies; a collection of 
Pakistani feature films (these are the 
only copies available outside Pakistan 
and some could be unique) and 33 digital 
productions by the Olympic Delivery 
Authority, London 2012. 

The Archive also receives a digital 
copy of all new Lottery-funded feature 
films – Ken Loach’s The Angels’ Share 
and Ben Wheatley’s Sightseers were the 
first two films donated in this way. 

Key paper collections acquired included 
those of director Waris Hussein, actor 
Susannah York and Ealing Studios’ 
casting director/assistant director 
Muriel Cole. 

5,000 off-air recordings of British  
TV programmes were acquired for 
preservation and access in line  
with our agreements with Ofcom  
and the BBC. This included extensive 
coverage of the London 2012 Olympics 
and complete coverage of the  
2012 Paralympics. 

Festival 2012, the Cultural Olympiad, 
saw the premiere of the BFI’s restorations 
of Alfred Hitchcock’s nine surviving 
silent feature films. Work included 
restoring the original tinting and 
toning to three of the films and  
19 minutes of missing footage was 
restored to The Pleasure Garden (1925), 
transforming understanding of 
Hitchcock’s first film. 

Other key restorations and remastering 
included They Came to a City (Basil Dearden, 
1944), The Bridge (JD Chambers, 1946), 
It Always Rains on Sunday (Robert 
Hamer, 1947) and The Tortoise and  
the Hare (Hugh Hudson, 1966). 

This Working Life: Steel marked the 
final part of the Archive’s project 
exploring three key UK industries – 
previously it examined coal mining 
and shipbuilding. The project included 
the creation of preservation and new 
viewing materials on a number of key 
titles and a full restoration of Steel 
(1945), shot in Technicolor by Jack 
Cardiff, which was supported by the 
Eric Anker-Petersen Charity. 

scrEEn hErItAGE uk

The BFI-led Screen Heritage UK 
(SHUK) initiative, which finished 
in June this year backed by £22.5m 
of Government investment, was a 

programme to secure national and 
regional collections at risk of loss 
from poor storage, and to develop 
and implement common metadata 
standards that would offer better 
access to the material in those 
collections. The completion of SHUK 
marked the end of a very successful 
programme – as confirmed by the 
independent evaluation undertaken – 
with the UK’s film heritage now secure 
and solid foundations in place for the 
next phase of the archive strategy. 

In addition to what SHUK has and will 
continue to deliver in the future, there 
have been many plaudits for our new 
state of the art Master Film Store which 
is sustainable and low energy usage. 
The sub zero, low humidity vaults now 
house the master film collection 
– amounting to some 330,000 cans of 
film – in optimum storage conditions 
that will preserve the films for 
generations to come. Its architects, 
Edward Cullinan Architects, won the 
RIBA West Midlands Building of the 
Year award in 2012.

BFI stILLs 

 As part of our ongoing preservation 
work, the BFI Stills collection housed 
in London was moved to archival 
storage conditions at the Conservation 
Centre in Berkhamsted. Over 1.2 million 
images are now kept in new acid-free 
boxes and benefit from optimum 
storage conditions including inert gas 
fire protection. All the transparencies 
and negatives will eventually be 
transferred to sub-zero storage at our 
Master Film Store.

unLockInG FILm hErItAGE For EVErYonE In thE uk to EnjoYunLockInG FILm hErItAGE For EVErYonE In thE uk to EnjoY
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The BFI provides leadership and 
practical support for the film industry, 
and tracking and reporting on the 
performance of UK film. 

We aim to make sure that public 
interventions offer the best support 
for film in the UK, in particular 
British film, by positively influencing 
policy including fiscal, regulatory and 
competition matters, at home and 
abroad. We give film a voice at the 
top levels of Government and  look at 
every opportunity to raise the profile 
and interests of film across a range  
of influencers and decision-makers. 
And we add real value, support and 
leadership for the UK film sector 
wherever we can. The findings from 
our highly valued Research and 
Statistics Unit enable us to adopt a 
strong evidence-based approach to 
our policy interventions, backed up 
by rigorous research and statistics. 

Over the year, we have been addressing 
a broad range of policy issues including 
access to finance, intellectual property, 
film education and European 
audiovisual policy, as well as taking 
up partnership opportunities to boost 
trade and economic initiatives to 
raise the profile of film. Some of our 
key activities are summarised below.

PuBLIc PoLIcY, LEAdErshIP  
And AdVocAcY

rEsEArch And stAtIstIcs

Throughout the year the Research and 
Statistics Unit published quarterly 
official statistics on UK box office, film 
production and UK film certification; 
it produced the 2012 Statistical Yearbook, 
a 216-page document containing  
all available statistics on the UK  
film market and film audiences;  
it commissioned the 2012 edition of 
the Oxford Economics report on the 
economic impact of film in the UK; 
and in January 2013 it compiled the 
first summary of key UK film statistics 
for the 2012 calendar year.

These showed a healthy market share 
for UK films led by the stunning success 
of Skyfall, the 23rd outing for James Bond, 
a six percent increase in total UK box 
office for the year and good peformances 
by a number of independent UK films 
such as The Woman in Black (2012),  
The Best Exotic Marigold Hotel (2011) and 
The Iron Lady (2011).

dIVErsItY

Diversity is a key priority and we are 
working to ensure that equality and 
diversity commitments are fully 
integrated into every aspect of all core 
BFI activities. We not only aim to help 
the UK film industry build a more 
diverse workforce both behind and in 
front of the camera, but we also want 
to help everyone participate in and 
enjoy film culture as audiences and 
learners. We are currently developing 
a Diversity strategy with partners 
across the UK. Some of the issues we 
will consult on later in 2013 are:
•	 	Business	cultures	and	ways	of	

working that support equality of 
opportunity and diversity in the  
film sector

•	 	Support	for	practical	initiatives	 
to help the sector to raise its game 
on diversity issues

•	 	Equality	and	diversity-proofing	 
BFI funding criteria and  
application processes

•	 	Support	for	initiatives	aimed	at	
creating clear and accessible paths 
for entry into and progression in  
the UK film sector

•	 	Support	for	activities	that	actively	
champion and celebrate the diversity 
of film, filmmakers and audiences 
for film in the UK.

PuBLIc PoLIcY, LEAdErshIP And AdVocAcYPuBLIc PoLIcY, LEAdErshIP And AdVocAcY
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PuBLIc PoLIcY, LEAdErshIP And AdVocAcYPuBLIc PoLIcY, LEAdErshIP And AdVocAcY

EnVIronmEntAL sustAInABILItY

As the lead organisation for film,  
we take seriously our responsibility  
to coordinate a sustainability strategy 
for all parts of the film sector in the 
UK and to ensure it takes a balanced 
approach to economic activity, 
environmental responsibility and  
social progress. This includes:
•	 	Incorporating	sustainability	into	 

Film Forever 
•	 	Adopting	BS	8909,	the	new	British	

Standard for sustainability in film 
•	 	Supporting	the	greeningfilm.com	

website
•	 	Actively	encouraging	other	film	

organisations to implement similar 
sustainable strategies. 

We also hold regular industry-wide 
meetings to promote sustainability 
issues across the sector and to share 
best practice. A key tool in sharing best 
practice is the Greening Film website 
launched in November at a special event 
designed to explode the myth that 
sustainable production needs to be 
costly and impractical. Jointly hosted 
by the BFI and BAFTA, ‘Greening the 
Screen: Taking steps to a sustainable 
future’ included a trade fair and a 
panel event with green campaigners 
and sustainability champions. 

Eu stAtE AId 

The European Commission has been 
consulting on a new draft Cinema 
Communication for films and other 
audio-visual works which will determine 
the rules whereby the UK Government, 
the BFI, the National Screen Agencies 
and others can invest public money  
in film. This EU State Aid regime 
covers investments including the tax 
relief for Culturally British Films and 
Lottery funds for film production. 
Working with industry partners in  
the UK, the National Screen Agencies, 
the British Film Commission and  
with the European Film Agencies,  
we commissioned an independent 
report that found that the EC’s proposal 
would have had the effect of seriously 
damaging the UK film industry which 
makes a contribution of £4.6 billion  
a year to Gross Domestic Product and 
underpins investment in British Films 
(whether inward investment films 
domestic or co-production). 
 
In 2012 this investment amounted to 
249 films with a combined value of 
over €900 million. Evaluating the impact 
across all Europe’s public funds,  
we argued that the EC’s proposal 
would have the unintended effect of 
weakening Europe’s ability to compete 
on the global stage, attract inward 
investment, stimulate economic growth 
and maintain a skilled workforce  
at a time when Europe has set itself 
exactly these objectives to tackle  
its severe economic difficulties.  
We believe the evidence we presented 
to the Commission has contributed  
to it fundamentally reconsidering its 
original proposal. The Communication 
is due to be published in autumn 2013.

IntELLEctuAL ProPErtY

Digital Economy Act

Provisions in the Digital Economy  
Act to significantly reduce copyright 
infringement (piracy) are still  
awaiting implementation. A problem 
has developed over the statutory 
instruments relating to costs and the 
ability of the public sector to give back 
to the private sector any money not 
spent by Ofcom on the scheme.  
This issue has yet to be resolved,  
but the BFI has joined with industry 
colleagues to urge Government  
to address these matters as soon  
as possible. 

Copyright and orphan works 

The Enterprise and Regulatory Reform 
(ERR) Act paved the way for the 
introduction of a licensing scheme 
for orphan works and for Extended 
Collective Licensing. The detail of the 
proposed schemes is now the focus of 
discussions between the Intellectual 
Property Office (IPO) and stakeholders 
including the BFI. The ERR Act also 
paves the way, via a proposed series 
of Statutory Instruments, for the 
expansion of existing copyright 
exceptions, such as widening the 
archiving and preservation exception 
to cover film, and for the creation of 
new exceptions, such as the private 
copying exception. We have been 
strenuously making the case to the 
Intellectual Property Office for an 
approach to the modernisation of the 
copyright exceptions which balances  
the broader goals of creativity and 
innovation with the interests of 
producers and rightsholders.
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hEnLEY rEVIEW oF cuLturAL 
EducAtIon 

The BFI, together with Arts Council 
England, Creative England, English 
Heritage and the Heritage Lottery 
Fund, has taken an active role in the 
Cultural Education Partnership Group 
and successfully overseen year one  
of the BFI Film Academy (see page 11).  
We are now working with Arts Council 
England to develop a curriculum for 
the cultural sector in response to the 
Department for Education’s proposals 
in this area. 

GrEAt cAmPAIGn

In partnership with No 10, the Foreign 
& Commonwealth Office, DCMS, UKTI, 
Visit Britain and the British Council, 
we were invited to lead on pulling 
together all film activity for the GREAT 
campaign to enhance the spotlight on 
the UK resulting from the Olympics. 
GREAT has been looking at ways to 
promote international collaboration 
and exchange and how to translate 
that into economic benefit in the 
shape of trade, education and tourism. 
So far the campaign activity around 
film has been largely tactical and has 
included co-branding at our BFI/BFC 
reception at Sundance, the production 
of a Film is GREAT showreel by the 
Film Distributors Association, GREAT 
advertising in Berlin to coincide with 
the film festival, and a jointly branded 
reception at the Ambassador’s embassy 
also during the Berlinale. Our work 
will continue with further activity  
at the GREAT film week in Hong Kong 
in early November and at the next 
Cannes Film Festival and facilitating  
a Chinese TV show spotlighting  

UK film and TV talent, locations  
and creative know-how. The GREAT 
campaign has been extended for  
a further two years from 2013–15. 

mEdIA ProGrAmmE 

The BFI is working with DCMS to 
ensure Creative Europe will meet  
the needs of the UK’s audio-visual 
industry. Last year, support from  
the MEDIA Programme provided over 
€9 million for UK companies (up from 
€7.4 million in 2011) and 51 British 
films received €7.6 million to enhance 
their theatrical releases on the continent. 
Creative Europe will allocate more 
than €900 million in support of the 
cinema and audiovisual sector plus 
more than €210 million for supporting 
small companies. 

Eu-us FrEE trAdE nEGotIAtIons

More recently, the BFI has been working 
closely with partners to provide advice 
to Government on the position of the 
audiovisual sector in the run up to the 
negotiations for a Transatlantic Trade 
and Investment Partnership (TTIP). 
We were part of a group that included 
BSAC, PACT and the public service 
broadcasters, which commissioned  
a legal and economic analysis that  
was shared with the UK Government 
ahead of meetings of EU Trade Ministers. 
The audiovisual sector subsequently 
has been excluded from the 
negotiating mandate for the moment. 
This position is intended to safeguard 
the measures needed to support 
Europe’s audiovisual sector on cultural 
and economic grounds.

WIndsor rEcEPtIon

The British film industry was celebrated 
at a special reception at Windsor Castle, 
hosted by Her Majesty The Queen and 
The Duke of Edinburgh. The event 
was to recognise individuals involved 
with British film and its supporting 
industries and was attended by 
around 300 guests, including actors, 
directors, writers, producers, costume 
and set designers, publicists and 
critics. We liaised with Buckingham 
Palace to ensure representation from 
right across the industry, in all sectors 
and at all levels.  

PuBLIc PoLIcY, LEAdErshIP And AdVocAcYPuBLIc PoLIcY, LEAdErshIP And AdVocAcY
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Once again, the tremendous generosity 
of the philanthropic sector combined 
with the energy and commitment of 
BFI fundraising has seen us reach and 
exceed ambitious fundraising targets 
and we are grateful to all the trusts, 
foundations, individuals and corporations 
who helped us achieve these goals.

Income from sponsorship and 
philanthropy is a key element of our 
earned income. The BFI’s charitable 
objectives are more reliant than  
ever on these contributions to realise 
our ambitions and broad range of 
programmes and projects. The recently 
established BFI International Development 
Council was set up to provide 
leadership in this area and under its 
guidance we have significantly 
increased the number and contribution 
of individual donors this year.  
The successful relocation of the BFI 
Reuben Library to BFI Southbank in 
June 2012 was only made possible 
thanks to the generous support of our 
Principal Benefactor, The Reuben 
Foundation and Major Benefactors: 
The Edwin Fox Foundation and  
The Dr. Mortimer and Theresa Sackler 
Foundation. The Krasner Fund for the 
BFI was set up by Ella Krasner in 2012 
to raise vital funds to support the BFI 
National Archive and the treasures in 

FundrAIsInG And PhILAnthroPhY  
Your support helps us keep film alive – forever

the BFI Collections through a series  
of events around the best of British 
film and film icons. We also had an 
incredible response to our Rescue the 
Hitchcock 9 campaign (see page 46) 
and a large number of new friends 
have joined as BFI Patrons.

Other new initiatives to support the 
BFI’s charitable activities included  
The Magnificent 700 – a scheme to 
name seats in the BFI cinemas –  
and the Film Forever Club, which allows 
donors to deepen their engagement 
through a three-year philanthropic 
commitment towards specific BFI 
projects and ambitions that match 
their own particular interest in film. 

We received funding from an 
unparalleled number of sponsors for 
the 56th BFI London Film Festival;  
as well as continuing our year round 
and festival partnership with 
American Express, we welcomed new 
partner Nintendo with an exciting  
3D film-making competition. We also 
saw longstanding BFI London Lesbian 
& Gay Film Festival sponsors 
Accenture join the BFI London Film 
Festival family for the first time.  
A highlight has been the launch of 
phase one of our BFI Smart TV App,  
in partnership with Samsung, and  

we look forward to developing this 
product and other digital channels  
in 2013.

From a number of key trusts and 
foundations, we have raised funds  
for a range of important projects, 
including film restoration, education 
and many of our cultural seasons.  
The John Ellerman Foundation in 
particular supported a Conservation 
Specialist at the BFI National Archive, 
enabling the restoration and 
preservation of important film titles, 
such as Alfred Hitchcock’s Easy Virtue 
(1927), which were then made 
accessible to the public for the first 
time in decades. We have also 
continued our valued relationship with 
the David Lean Foundation which has 
significantly helped our fundraising 
efforts for the BFI National Archive 
through its support of the post of Head 
of Trusts and Individual Giving.

At a time when philanthropy has 
never been so important in the 
cultural sector, our successes show 
that there is tremendous potential  
for new support of the BFI from  
others who share in our love of film. 

IntErnAtIonAL dEVELoPmEnt 
councIL mEmBErs 2012–13

Josh Berger CBE (Chair) 
Louis Elson
Tania Fares
Hani Farsi
Eric Fellner CBE
Kathryn Greig
Isabella Macpherson
Caroline Michel 
Beth Mill
Joyce Reuben
Joana Schliemann
Dr. Richard Wolman

FundrAIsInG And PhILAnthroPhYFundrAIsInG And PhILAnthroPhY

The Magnificent 700 postcard The Magnificent 700 seat plaque
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rEscuE thE hItchcock 9  

From the smallest of donations to the 
biggest of bequests, public rallying 
and support of our biggest-ever global 
fundraising campaign achieved 
unprecedented results 

Our worldwide fundraising campaign 
Rescue the Hitchcock 9 has been an 
unqualified success and has ensured 
that a historic legacy and major area 
of work of one of Britain’s greatest 
artists has been restored and preserved 
for future generations to enjoy.

The Rescue the Hitchcock 9 campaign 
was launched in July 2010 and raised 
over £1 million in two years with  
the specific aim of restoring the  
nine surviving silent films made  
by Alfred Hitchcock at the start of  
his career. Thanks to the generous 
support of hundreds of individuals 
around the world, BFI Members and 
Patrons, trusts and foundations,  
film societies, corporate and cultural 
partners, we have been able to 
complete all nine restorations and 
bring them to audiences on the big 
screen as they were meant to be seen. 
We now have pristine prints of some 
of the masterpieces of early British 
silent cinema and, in some cases,  
we have been able to commission 
brand new contemporary scores for 
stunning live music performances. 

We targeted our fundraising campaign 
to suit every pocket with donations 
starting at £75 to help scan 375 frames 
of film for digital clean-up, through to 
£500 to help print 2,000 frames back  
to film for preservation, £5,000 to help 
restore digitally a reel of film and 
£100,000 to secure the full restoration 
of a single feature film.

In the words of Martin Scorsese,  
Chair of The Film Foundation and  
a major supporter of the project: 
‘Hitchcock is an enduring influence  
on world cinema and his work must  
be available in the best possible prints. 
By restoring these historic titles,  
the BFI will ensure that the films are 
preserved for audiences to enjoy.’ 

REscuE ThE hITchcOck 9:  
mAjor suPPortErs

The Pleasure Garden (1926)
Principal restoration funding provided 
by The Hollywood Foreign Press 
Association and The Film Foundation, 
and Matt Spick.
Additional funding provided  
by Deluxe 142.
Daniel Patrick Cohen’s score 
commission supported with funds 
from PRS for Music Foundation.

The Lodger (1926)
Principal restoration funding provided 
by The Hollywood Foreign Press 
Association and The Film Foundation, 
and Simon W Hessel.
Additional funding provided by British 
Board of Film Classification, Deluxe 
142, Shivendra Singh Dungarpur, and 
Ian & Beth Mill.

Downhill (1927)
Principal restoration funding provided 
by Simon W Hessel.
Additional funding provided  
by Deluxe 142 and The Headley Trust.

Easy Virtue (1927)
Restoration funding provided by  
The American Friends of the BFI,  
The John S Cohen Foundation, Deluxe 
142, The Idlewild Trust and numerous 
film societies across the UK.

The Ring (1927)
Principal restoration funding provided 
by The Hollywood Foreign Press 
Association and The Film Foundation.
Additional funding provided by 
Deluxe 142 and The Mohamed S. Farsi 
Foundation.

The Farmer’s Wife (1928)
Principal restoration funding provided 
by Matt Spick. 
Additional funding provided  
by Deluxe 142.

Champagne (1928)
Principal restoration funding provided 
by The Eric Anker-Petersen Charity.
Additional funding provided  
by Deluxe 142.

The Manxman (1929)
Principal restoration funding provided 
by Daniel & Joanna Friel and  
Ronald Terry Shedlo.
Additional funding provided  
by Deluxe 142.

Blackmail (1929)
Principal restoration funding provided 
by The Hollywood Foreign Press 
Association and The Film Foundation.
Additional funding provided by Deluxe 
142, Pia Getty, Col & Karen Needham, 
and The Dr. Mortimer and  
Theresa Sackler Foundation.

London 2012 Festival live events 
supported by LOCOG. 

The Genius of Hitchcock retrospective  
at BFI Southbank supported  
by Sky Movies.

FundrAIsInG And PhILAnthroPhYFundrAIsInG And PhILAnthroPhY 4746



The BFI warmly thanks the following 
individuals and organisations for their 
generous support in 2012–13:

PuBLIc sEctor suPPortErs

Europa Cinemas
London Organising Committee  
for the Olympic Games
National Lottery through  
Arts Council England

trusts And FoundAtIons

The Eric Anker-Petersen Charity
British Board of Film Classification
Sir John Cass’s Foundation
Chapman Charitable Trust
The John S Cohen Foundation
Community Union
John Ellerman Foundation
The Mohamed S. Farsi Foundation
The Edwin Fox Foundation
The Film Foundation
The Great Britain Sasakawa 
Foundation
The Headley Trust
The Hollywood Foreign Press 
Association
The Idlewild Trust
The David Lean Foundation
Ministry of Culture of the Republic of 
Lithuania
PRS for Music Foundation
The Reuben Foundation
The Rose Foundation
The Dr. Mortimer and Theresa Sackler 
Foundation

mAjor donors

Hani Farsi
Simon W Hessel
Ella Krasner
Martin Scorsese
Matt Spick
Peter & Nancy Thompson

dIrEctors cut PAtrons

Eric Abraham
Peter Baldwin and Lisbet Rausing
Donald & Corrine Brydon
Amanda Eliasch
Simon W Hessel
Ian & Beth Mill
Joyce Reuben

EPIc PAtrons

Simeon Brown
Eric Fellner
Lynn M. Lewis
Betsy & Jack Ryan
Francesca Tondi
The Stuart and Hilary Williams 
Foundation

cLAssIc PAtrons

Stefan Allesch-Taylor
Francis Bennett
Josh Berger
Anthony J Berowne
Nick Blackburn
Rob Carrington
Cley Crouch
Carl Dalby
Sarah and Louis Elson
Jeff & Emily Fergus
Paola Ferretti-Johnson
Larisa Fuksman
Paul Gambaccini
Claude Green

Louis Greig
Michael Hamlyn
Derek & Maureen Harte
Ashley Highfield
Duncan Hopper
Rachael Horsley
Alexandra Joffe
Tanis & Sam Kawkabani
Nicola Kerr
Stephen & Sigrid Kirk
Steven Larcombe
Laura Lonsdale
Jackie Mountain
Amanda Nevill
John Reiss
Sarah & Philip Richards
Amy Ricker
Sue & Tony Rosner
Michael Sandler
Joana Schliemann
Nick Scudamore
Angela Seay
Jonathan Sellars
Gregory Stone & Annabel Scarfe
Sultan Torshkhoev
Richard & Astrid Wolman

corPorAtE PArtnErs

Accenture
American Airlines
American Express
Diageo plc
Latham & Watkins LLP
Interbank LGBT Forum
Nintendo 
Samsung
Shell 
Sky Movies
Swarovski
TV5MONDE

In-kInd PArtnErs

Christie 
Deluxe
Green & Black’s
The Hospital Club
Icelandic Glacial
Konditor & Cook
M.A.C
The May Fair Hotel
MNX
Prime Focus 
Renault UK Ltd
Soho House

FILm socIEtIEs

Budleigh Film Society
Cheltenham Film Society
Godalming Film Society
Lyme Regis Film Society
Maidstone Film Society
Silkscreen Film Society

Thanks also to all our other supporters, 
including anonymous donors,  
BFI Champions, BFI Members and  
the American Friends of the BFI.

thE rEscuEd hItchcock 9

The Manxman (1929)

The Farmer’s Wife (1928)

Blackmail (1929)

Champagne (1928)

The Ring (1927)

Easy Virtue (1927)

The Lodger (1926)

Downhill (1927)

The Pleasure Garden (1926)
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BFI IncomE And ExPEndIturE 2012–13

bfI excludIng lottery  
& rIng-fenced grant In aId* 
Income 2012-13

£46.4m

*  Total reported income of £110m includes £55m of lottery income 
and £8.6m of ring-fenced Grant in Aid.

bfI aS a funder
Expenditure 2012-13

£52.1m
bfI aS a funder
Income 2012-13

£63.6m

bfI excludIng lottery  
& rIng-fenced grant In aId* 
Expenditure 2012-13

£46.9m

* Excluding fixed asset depreciation and amortisation.

expendItureIncome

 education, learning 
 and audiences – £26.1m

 Supporting british film – £4.1m

 film heritage – £11.8m

 capital expenditure – £3.4m

 cost of delivery – £1.5m

 education, learning and  
 audiences – £9.5m

 Supporting british film – £33.4m

 film heritage – £0.2m

 cost of delivery – £6.3m

 olympic deduction – £2.7m

these figures and graphs are unaudited analyses and extracts of the figures included in the audited financial statements for the year,  

copies of which are available from our website at bfi.org.uk or in writing from the Board secretary, BFI, 21 stephen street, London W1t 1Ln.

  grant in aid – revenue and capital 
funding – £11.6m

  grant in aid – restricted project 
funding – £8.7m

  Self-generated income – charitable 
activities, including ticket sales, dvd 
sales and film distribution – £18.2m

  Self-generated income – other grants 
and donations – £7.9m

25%

19%
39%

17%

14%

86%

 lottery income – £55.0m

  grant in aid – ring-fenced awards 
– £8.6m

56%

9%

25%

7%
3%

18%
0%

12%
5%

65%
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